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e Overview of Life Ins. Industry in Japan and its Response to
Covid-19

e Channel Strategy of a Life Insurance Co.

e Product Strategy that supports Concept of Total Life Planning

e Product Development and Strategy for Independent Agents

e Products and i1ts Sales Strategy for Bancassurance



A FEBARE KR L TH R

F—dam 2 BREWAZRTER I - 2020 FOREULAZE 283 HEFETT
5 10.5% - B E 1980 F - HS G LERER I - A&
EEZERD - 2020 F4Y 5% - HEZTEBER S - BB EE - @
1To8 ~ BOHATH - MEMT - RITRIFEF > BEM—KIE LEEE
R E o RBERFHEEBERREHELN 54% - Rzt E % EES) ~ B
FMA > 2020 FRHAAXRREAFENEEZER 40 KL L -

AT E Y 2019 HIRFEHEH (COVID-19) A58 2R ARITER -
Ry TP R E AR RS &N - B Lot i®E 75T REH
WH KRG B A EEWETT Covid 19 HEFEAE - B{F LIAT AYEL 2
FORE BN E REIF L EED) - WHIE LIAT $t¥ Covid 19 SRHUE i
WiEME - 2ENREHH > F—Eamth 2 A HEERHEE - WAEFFHET
RIS IRERYRE AT H e~ R (b & R (5 SORD B8 732 8 B A (LAY O AR
[ B £ Ok OR B SRR~ B SR OB Ay S0 C e 8 > O3B AR SR 2 i S g iR
BR - E-Adam RIAFERE Covidl9 RAITEN > UEHTTEARN
BAER HERT - AR TTER Covid-19 RIF 171l E HY
MG - DL B R IT R E P H RN E S > RS
ZFEWNEMNE - EATERE T EEKE "TEF 2 LVEST UE
SHEEMEEBL

FEREELAENEZT S AdtHFEEHER 02 XBREHE
EE) IR AT NSRS S Ay > RS EHE - SR
HENHEEY > ARNREREE > EERSIEZER - DIaEE LS
YN O B R > DR Y X HYIREZIE - GH &R BE 7 AT 7 48 5% e B AR AV A
SROTET & o DUDDGR B 8 40 (] e 30 A (i R TS 55 o AL DR SR (% BB R
AL

FERBER NG /7 1 > AR AR B A B DOR R AF Y SE B R - AR SR
s b - WAAEREASRBITESFAIZTRFEFRNLE > LK
BB ERMEEN AR EERERRERVERE - WHEE ESCG & &l
EMEHIEE) K n] Fr @0 &R RN ER - FR A 7B b & fE 4
f > LIAT B B8 R B EHY B3 A 17 38 W -1 - 2 A8 A B9 o A s il 2



ZETHG L RADE RV EREREEHE > FREL "2TRBREH A
70 LUK EE 058 2 ot 20 92 O 5 1 AR HY PR B

IR EEMEBERMGGPFDERHEE 7 8 [HELEH  £52
FER B BURSIE & ~ Bl ik 52 00 BN DT 2B B AY PR Bk - ST >
7Y 2019 5 LIAT BB¥RAY 0 A Orlg im e b > RE & 5058 §E & 0 B B
LU &R IR SR A ETam 7 A I RF AR EH AL FERNAY G20
(B FIH - SRR [F] g 350 55 — A dn A2 28 R RS ~ = 5 fu PR B DL R BRTT AT
$H 5 [ (70 B PR 00 A HE — 2P R

— ~ WK

HACRER E AR - 40 a. H A4 E ARG DR RD
TAEF# N CBE T FHHIE 2035 FRAHER 2020 5N 12% -
X 65 M EACREENE R - H 75 &M EACREZE I - 1M
65-74 HN R IRFFAE ~ KK 15 FEEEHR AN ORKEKDL 11 &
A o BA b ATETT AV EE - (572 2007 FEEF R EE M 1000 HF
HBEEZ LTHEE - BAAKERE (50 BRAREAD) ELOIFEEF7 &
EFt - PR e P EmMEESGNER > PHEHSaNEESHZ
FEWN o M EmBEEESaERE - Bl AR o IERW
W o d HANHE G RIEHREZS S  HAETERERE KRB 2
REEMRE - BERERFERE - FEirl - SRR - KERBEER
2RI G RE - SNl e. 1L ERIEERENEERESHER
FETE > BEORE  EHE - BEMHEMEREE B TENEKFE
RAEFFEW R - E—DHRPARLANSREBEVIERKGEINEZE -

=~ 2hfufRE

AANOZEEEES > HArFESEa > HABMER 80.79 &
R E4 RS HAZMEAN R 87.05 - 2ERE 2 &F - FERH 4
NBES T > 2016 FHAERNRE NBE 1899 Fhmaat IKE
KR 100 & 5550 > ARG orbr ~ AR - @A - 5
ROrEMASLELE > SHEMEBIRERE - 8 - (L& OREAAERRH
5 — IR P SO AV EE PR TR & > B R B R it & iR E
HE L HHRRVEAEREE - RAES KIS H LI RERS
FY LR B W AT AL o 1k & R IR AE R A m g g ot R R A K



1l

mRER—ERERTFELECRKMTFER (BEER - BF) Ut
g o B Aot T BMEE M > WH R MRE AIRE BT HE KA ®=
HE - BmEEbE M > BIET S S A AT E R > ORI
ERERE - BEAR - RRREE - E2RRERE > KLRELS
ORI R mir$2 Y & B 2 hn P 2 > BV 12 JE 1 3 w0 AV 18 00 I L 55 R 5 f
FEE o [FIEE Al RE R AL G IRbE a3 EE 0T - B R ~ ST
WA PREE - WS BEARBE - sl (REAG R G E]) MEL - HH
Ry — &l P o

Target age group

Junior Young / Protection core Senior
(Ages 0 to 14) (Ages 15 and up) (Ages 50 and older)
Keywords
Protection in case of | Whole life insurance / term insurance / endowment insurance
emergencies
Protection for serious
illnesses o"Assist Wide”
Whole life nursing care
Medical protection “Lump-sum comprehensive “Lump-sum hospitalization
medical insurance” insurance (limited notice type)”

T
1
°‘Disability insurance” ‘

“Dementia insurance” ‘

ﬁ‘Nagaiki Monogatari (Long

ife Story): Tontine Annuity”

Income compensation

Protection for dementia

Preparation of funds for the
uture

‘ “Shiawase Monogatari (Happy Story)” ‘

“Kodomo Oendan (Children’s
Cheering Squad) / Mickey”

Preparation of educational
funds for childre
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Marketing Strategy for Individual Life Insurance Course

( Sept. 8 - 10, 2021 )

Date Topics

Opening Address & Self Introduction
Sept. 8 ["Overview of Life Insurance Industry in Japan and Its
(Wed.) |Response to Covid-19"

"Channel Strategy of a Life Insurance Co."

Sept. 9 |"Product Strategy that supports Concept of Total Life
(Thu.) |Planning"

Sent. 10 "Product Development and Strategy for Independent Agents"
ept.

(Fri.) "Products and its Sales Strategy for Bancassurance"
ri.

Closing Address
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