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Figure 1: Three expectations consumers have of

providers
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Example of Wellness Program Reaping Results

L
C. Everert Koop Alcon’s commitment to wellness has led to reductions in
wational health risks and healthcare expenditures for its highly
Health Awards engaged employees.

Since the implementation of Vitality at Alcon:

Short-term disability

Productivity ,
Workers’ compensation days
Savi : :

avings Workers’ compensation claims
Return on Investment
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(The role of insurance in disaster relief operations)
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Senior Financial Sector Specialist
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Bank Group
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Deputy General Manager
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Munich Reinsurance Company Beijing Branch

. Mr. Andrew Mak

Deputy Head of Underwriting Peak Re
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Thai Reinsurance Public Company Limited.

: Mr. Michael Owen, FCAS

Managing Director
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East and Turkey)

Asia Capital Reinsurance Group Pte Ltd
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DAY 1 - 11 October 2016 (Tuesday) Venue

9:00 - . . Foyer,
Registration

19:30 L3

10:00 . . 2401,
Executive Board Meeting

12:00 2501, L1

12:00 . 2402,
Executive Board Lunch

14:00 2502, L1

14:00 {Meeting with Chief Delegates, Speakers, Session Chairpersons and 2401,

15:00 ([Panelists 2501, L1

17:30 ] Ballroom
Welcome Reception

19:30 A-C, L3

DAY 2 - 12 October 2016 (Wednesday) Venue

9:00 - . . Foyer,
Registration

17:00 L3

9:30 - . Ballroom
Opening Ceremony

10:20 GHJK, L3

10:20 Foyer,
Networking Break y

10:40 L3

10:40— _. . Ballroom
City Reports by Chief Delegates

12:40 GHJK, L3

12:40 Ballroom
Luncheon

14:30 A-C, L3

14:30 {Keynote Presentation 1 Ballroom

15:30 |Topic: Brexit: Lessons for Asia GHIK, L3
Speaker:
Mr. Kent Chaplin
Chief Executive Officer, Lloyd’s, Asia Pacific

15:30 Foyer,
Networking Break y

16:00 L3

16:00 -{Keynote Presentation 2 Ballroom

17:00 |Topic : How digital innovation can improve customer centricity GHIK, L3
Speaker:
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Mr. Andrew Rear

Chief Executive of Digital Partners, Munich Re

DAY 3 - 13 October 2016 (Thursday)

Venue

9:00 -

Registration
16:00

Foyer,
L3

9:00 — |Plenary Session 1
10:30 |Topic : Top challenges faced by Life Insurers

Speaker:
Mr. Antonio G. De Rosas

President and CEO, Pru Life UK

Chairman:
Mr. Chris Kershaw
Managing Director, Global Markets, Peak Re

Panelist:

Mr. Nobuyuki Muto

Manager, Government Relations Department
The Dai-ichi Life Insurance Company, Limited

Mr. Roger Steel
President, New Markets and Business Development, Asia
Sun Life Financial Asia

Mr. Thomas Dijohn
Vice-President Asia-Pacific
dacadoo

Ballroom
GHIK, L3

10:30

Networking Break
11:00

Foyer,
L3

11:00 4 Plenary Session 2
12:30 |Topic : Cyber Crime

Speaker:
Mr. Jason Charles Kelly

Head of Liabilities and Financial Lines
Greater China / Australasia, AlG Asia Pacific

Chairman:

Ballroom
GHIJK, L3
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Dr. Chutatong Charumilind
Secretary General , The Insurance Premium Rating Bureau (IPRB)

Panelist:
Ms. Jenny Wu
Assistant Vice President, Zurich Insurance (Taiwan) Ltd.

Mr. David Piesse

Chief Risk Officer
Guardtime
12:30 Ballroom
Luncheon
14:30 A-C, L3
14:30 4 Plenary Session 3 Ballroom
16:00 |Topic : Customer Centricity GHIJK, L3
Speaker:

Ms. Candy Yuen
Chief Executive Officer, HSBC Insurance Asia Limited

Chairman:
Mr. Marcus Taylor
Principal Officer & CEO, IAG Re Singapore Pte Ltd

Panelists:

Mr Scott Ryrie

Commercial Director, Asia-Pacific, A.M. Best Asia-Pacific (Singapore) Pte.
Ltd

Mr. Ramon Yap Dimacali
President & CEO, FPG Insurance

Dr. Tobias Farny
Chief Executive Asia Pacific — Greater China, Korea, Southeast Asia,
Munich Re

Mr. Hendry Yoga
Director/Chief Operating Officer
Astra Insurance, Jakarta

DAY 4 - 14 October 2016 (Friday) Venue
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9:00 — L Foyer,
Registration
11:00 L3
9:00 — (Breakout Session 1: Life
10:30 |Life 2601,
Topic: Selling a healthy lifestyle — the new life insurance model 2602,
2701,
Speaker: 2702, L1
Mr. Low Kok Keong
Head of AIA Vitality Partners and Platform Management Non-Life
AlA International Limited 2603,
2604,
Chairman: 2703,
Mr. Benjamin Ang 27014

Digital Editor, Asia Insurance Review

Panelists:
Ms. Lai, Yu-Jin (Jean)
Senior Vice President, Taiwan Life Insurance Co

Mr. Ryan Charland
President & CEO, Manulife Insurance Co (Phils) Inc.

Dr. Christoph E. Nabholz
Head R&D Life & Health, Managing Director, Swiss Re

Non-Life
Topic: The role of insurance in disaster relief operations

Speaker:
Mr. Kazumasa Fukada

Managing Director, The General Insurance Association of Japan

Chairman:

Mr. Thomas Kessler

Head of Southeast Asia and East Asia
Director, Global Partnerships

Swiss Reinsurance Company Ltd.

Panelists:
Ms. Utako Saoshiro
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Senior Financial Sector Specialist, International Finance Corporation (IFC),
The World Bank Group

Mr. Raphael, C. P. Lin
Senior Vice President, Fubon Insurance Co., Ltd.

Mr. Richard Nigel Crese Austen
CEO, Asia Reinsurance Brokers Pte Ltd

Mr. Augusto P. Hidalgo Il
Chairman, Philippine Insurers and Reinsurers Association

10:30 {Networking Break Foyer,
11:00 L3
11:00 - Breakout Session 2: Life
12:30 |Life 2601,
Topic: Ageing populations and health — The impact of the ageing 2602,
population on life insurance operations 2701,
2702, L1
Speaker: Non-Life
Ms. Ching Hsiao Yuan (Kitty) 2603,
Executive Vice President, Cathay Financial Holding Co., Ltd 2604,
2703,
Chairman: 2704, L1

Mr. Sivam Subramaniam
Editor-in-Chief, Asia Insurance Review

Panelists:

Mr. Ravinder Singh

General Manager, Life & Health Division, South & South East Asia
Hannover Re Malaysian Branch

Mr David Alexander

Chairman, Task Force on Health Care Reform, The Hong Kong Federation
of Insurers

Head of P&C Reinsurance, Hong Kong & Taiwan, Swiss Reinsurance Ltd

Non-Life
Topic: Reinsurers as Partners in Innovation

Speaker:
Mr. Axel Fuerderer

Head of Business Development, NL Greater China
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Munich Reinsurance Company Beijing Branch

Chairman:

Mr. Lao Dong (Duncan)

Deputy General Manager, China Taiping Insurance (Macau) Company
Ltd.

Panelist:
Mr. Andrew Mak
Deputy Head of Underwriting, Peak Re

Dr.Oran Vongsuraphichet
Chief Executive Officer, Thai Reinsurance Public Company Ltd.

Mr. Michael Owen, FCAS
Managing Director, Guy Carpenter and Company

Mr. Karl-Heinz Jung
Head, Market Il (Japan, Korea, SEA, India, Middle East and Turkey),
Asia Capital Reinsurance Group Pte Ltd

12:30 qLuncheon (for Board Members and Regulators) 2402,
14:30 2502, L1
Luncheon (for all participants) Ballroom
A-C, L3

14:30 HEAIC General Business Meeting 2401,
16:00 2501, L1
14:30 -{Closing Ceremony City Rehearsal (15min / city) Ballroom
18:00 GHJK, L3

16:00 HEAIC Young Insurance Practitioners Workshop 2401,
17:30 2501, L1
18:30 {Banquet and Closing Ceremony Ballroom
23:00 GHJK, L3

DAY5 — 15 October 2016 (Saturday)

Whole |Golf (Optional)
Day

Post Congress Tour (Optional)
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28" EAST ASIAN INSURANCE CONGRESS
CITY REPORT -- TAIPEI

Chief Delegate: Cheng-Te Liang

October 11 ~ 15, 2016

Macau
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1. Taiwan’s Economy Overview

With the slowdown in the growth of China and the global financial turmoil, the global
economic outlook has softened. In Taiwan, consumption and international trade play the

major factors for the economic growth.

Economic Growth

Due to continued weakness of exports and sluggish domestic investments in 2012
and 2013, the economic growth rate represented 2.06% and 2.20%. The temporary
growth in 2014 of 3.92% was mainly due to the plunge of crude oil price, raising the
household disposable income.  However, due to the sluggish demand for Taiwanese

exports and the lower domestic demand have hamper the economic activity in 2015 and

the outlook for 2016.
GDP Growth Rate
5% -
o | 3.80% 3.92%
3% -
2.06%  2:20%
2%
1.22%

1% r 0.65%
| H

2011 2012 2013 2014 2015 2016(F)

Resource: Directorate-General of Budget, Accounting & Statistics, Executive Yuan, R.O.C. (Taiwan);

Website: www.stat.gov.tw
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Unemployment Rate

Due to the momentum of the recovery of economic conditions and a series of labor
force development programs carried out by the government, the unemployment rate
decreased since 2010.

As the statistics illustrated, the unemployment rate improved with a steady pace in
the past two years. In 2015, the unemployment rate decreased to 3.78%. The slightly

increase in unemployment rate in 2016 reflects the economic slowdown since 2015.

Unemployment Rate
6%
5%
0,
439% 4o 41su
3.96%
s | 0 3.78% 3.89%
3% r
2% | | | |
2011 2012 2013 2014 2015 201602

Resource: Directorate-General of Budget, Accounting & Statistics, Executive Yuan, R.O.C. (Taiwan);

Website: www.stat.gov.tw

Consumer Price Index (CPI) Growth

Following the unstable outlook of Taiwan economy, the CPI in 2011 rose to 1.42%
compared with the previous year. The major categories were food and clothing. In the
year of 2014, with the living goods and utilities prices adjusted upward, the CPl growth
rate climbed to 1.20% from 0.79% in 2013. The continued drop in house rentals and the
failure of private spending power to regain growth momentum served to cause the CPI to

drop in 2015. In the first half of 2016, the CPl grew 1.54% largely on higher vegetable
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and fruit prices due to a reduced supply caused by unexpectedly low temperature in the

early 2016.

CPI Growth Rate
2.0% r
1.93%

1.42%
1.5%
1.20% 1.34%

1.0% r

0.79%
0.5% [

0.0% ' ' :
-0.31%

-0.5% -
2011 2012 2013 2014 2015 2016Q2

Resource: Directorate-General of Budget, Accounting & Statistics, Executive Yuan, R.O.C. (Taiwan);

Website: www.stat.gov.tw

GDP per capita
The GDP per capita in Taiwan was over USD 20,000 since 2011. The drop in 2015

reflects the slowdown in economic growth. According to the official forecast, the GDP per

capita will still be around USD 22,000 in 2016.
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GDP per capita(USD)
- 22,648
23,000 22,294
21,916 21979
21,308
20,939
21,000
19,000 F
17,000 ' ' !
2011 2012 2013 2014 2015 2016(F)

Resource: Directorate-General of Budget, Accounting & Statistics, Executive Yuan, R.O.C. (Taiwan);

Website: www.stat.gov.tw

2. Introduction to the Taiwan Insurance Market

Overview

Taiwan insurance market was completely open to foreign insurers in 1994. Since
then, the number of insurance and reinsurance companies increased gradually and the
market became more competitive. At the end of 2015, there were 54 insurers operating
business in Taiwan, which include 29 life insurers (5 foreign life insurers), 22 non-life
insurers (5 foreign non-life insurers), and 3 reinsurers (2 foreign reinsurers).

In terms of insurance intermediary, there were 306 insurance agents, 493 insurance
brokers, and 79 insurance surveyors at the end of 2015.

In 2015, the premium income of the life and nonlife insurance companies in Taiwan
was NTS 3,063 billion, increased 5.5% over the previous year. In the first half of 2016,
the written premium income was NTS1,624 billion with a growth of 9.8% over the same

period of 2015. The proportion of the premium income of domestic non-life insurers
67



in 2015 accounted for 98.0% of the non-life insurance industry. As regard life insurance,
the proportion of the domestic life insurers’ premium income accounted for 96.8% of the

total life premium income.

3,500 14%
12%
3,000
10%
2,500 8%
0,

2,000 &%
4%
1,500

2%

1,000 0%
2%
500
4%

-6%

2011 2012 2013 2014 2015 2016
= Insurance Premium(NTS Billion) == |nsurnace Growth Rate /1-6

Resource: Taiwan Insurance Institute

Performance of Non-life Insurance

Premium Growth

In 2014, the premium income of non-life insurance industry had registered a growth
of 5.8% thanks to the reviving of automobile and marine insurances following the recovery
of economy. In addition, the rapid growth of personal accident insurance also
contributed to the positive growth of non-life insurance industry in 2014.

In 2015, the written premium income of the non-life insurance companies in Taiwan
was NTS 136 billion, increased 3.0% over the previous year. The bulk of growth came
from automobile insurance.

In the first half of 2016, the written premium income was NT$75 billion with a growth

of 8.7% over the same period of 2015.
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Resource: Taiwan Insurance Institute

Premium Breakdown by Line

The top three lines of the non-life insurance market in Taiwan are automobile
insurance, fire insurance, and accident insurance. The written premium of automobile
insurance was NTS 73 billion in 2015, an increase of 4.5% compared with 2014. The
premium income of automobile insurance weighted 53.9% of the entire premium of
non-life insurance in 2015. In the first half of 2016, the share of premiums of automobile
insurance was 53.2% due to stronger sales of new cars.

In 2015, the share of fire insurance accounted for 16.0 %, which was 17.2 % in 2014.
In the first half of 2016, fire premium income increased at 7.6% and its market share
increase to 17.0% of the total non-life insurance.

Accident insurance grew fast since non-life companies were permitted to operate it in
2005. The premium income of accident Insurance written by non-life insurers in 2015
reached NTS 15 billion. Now, it is the third largest line, followed by automobile and fire

insurance. The share of this line were 10.9% in 2015 and 10.4% in the first half of 2016.
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Premium Breakdown by Line
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Underwriting Results

The loss ratio of non-life insurance was 51.7% in 2015, decreased by 0.8% comparing
to 52.5% in 2014. The expense ratio in 2015 was 38.9%, an increase of 0.6% compared
with 2014.

In the first half of 2016, we expected the loss ratio of fire insurance would increase
due to the Kaohsiung earthquake happened on February 6, 2016 and caused one
residential building collapsed in Tainan. However, the whole industry’s loss ratio
remained 51.7%.

The combined ratio in 2015 was 90.6%, dropped from 90.8% in 2014. In the first
half of 2016, the combined ratio was 88.5%; it shows non-life insurers still perform solidly

in risk control.
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Profits and losses

The net profit after tax of the non-life insurance industry reached NTS$S11 billion in
2015. In the first half of 2016, the net profit before tax declined 29.6%, compared with

the same period of 2015, due to the shrink of underwriting and investment income.

Distribution Channels

The main channels of the non-life sector were solicitors and agents. Compared
with 2015, the proportion of solicitors slightly decreased and the proportion of agents and
brokers slightly increased in the first half of 2016. The sales force of non-life insurance

companies still plays an insignificant role in a couple of years.

Distribution Channels
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Performance of Life Insurance

Premium Growth

In the first half of 2016, the total premium income of life insurance recorded
NTS1,549 billion, increased by 9.9% when compared with NTS1,410 billion in the same
period of 2015. The first-year premium income was NT$655 billion, accounted for
42.3% of the total premium in the first half of 2016, and increased by 12.5% in comparison
with same period of 2015. The renewal premium income was NT$895 billion, making up
57.8% of the total in the first half of 2016, and increased by 8.0%. The growth of total

premium income was attributed to the increases of first-year and renewable premium

incomes.
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Premium Breakdown by Line

In terms of product types of the first half of 2016, the premium income of traditional
products was amounted to NTS$1,422 billion, which accounted for 91.8% of the total life
premium income. Among the life insurance business, the amounts of traditional life,
annuity, health and accident were NTS$1,160 billion, NTS69 billion, NT$162 billion, and

NTS31 billion respectively.
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Due to the impact of global financial market turmoil, interest rates cut by the Central
Bank of the R.O.C. and the negative interest rate monetary policy adopted by Central
Banks of some countries, people tend to be more conservative in investment. The
products with increasing share of first-year premium as of June 2016 was primarily
traditional life product, which increased from 19.0% in the first half of 2015 to 29.7%.
The share of first-year premium of interest sensitive life products was increased from
37.2% in the first half of 2015 to 44.2% of the same period in 2016. The share of these
two products was about 74% of first-year premium in total.

The first-year premium was generated from interest sensitive annuity was soared by
26.7% year over year, climbing from NTS 51 billion in the first half of 2015 to NTS 64 billion
in the first half of 2016.

In terms of market share by line, life insurance accounted for 80.7% in the first half of
2016, increased from 72.7% in 2015. The annuity accounted for 16.0% in the first half of
2016, slight less from 23.5% in 2015. Health insurance accounted for 2.4% in the first
half of 2016, slightly less from 2.8% last year.

Life insurance and annuity were the major parts of the portfolio, and which
accounted around 87.6%. Life insurance and annuity products featured with principal
guarantee were viewed as less risky investments and hence became one of the major
options in asset allocation to cope with the demographic change, low interest rate

environment, and the gradually complicated financial environment in Taiwan.
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Premium Breakdown by Product Mix
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Distribution Channels

The premium income of Taiwan’s life insurance industry mainly came from two
channels: solicitors and bancassurance. In the past years, solicitors had dominated the
life insurance sector. Since investment-linked products were introduced in 2002, the
distribution channels had undergone structural changes. Bancassurance has been
developed rapidly, and the role of traditional solicitors have been declined comparatively.

In the first half of 2016, bancassurance was still the main contributor of first-year
premium income and accounted for 49.9%, decreased from 52.3% of 2015. The market
share of solicitors was 43.2% in the first half of 2016, and which was increased from 40.7%
in 2015. These two channels represented 93.1% of the life sector.

The global trend of financial market integration led to the change of distribution
channel in Taiwan’s life insurance market. The selling of insurance products no longer
depended on traditional solicitors of life insurers since investment-linked products were

introduced, indicating that the distribution channels were becoming more diversified.
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Other distribution channels, such as insurance agents, brokers and direct sales, though
represented only 6.9% of the first-year premium income in the first half of 2016, and the

trend is going upward.

Premium Breakdown by Channel
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Asset Allocation & Net Profit

As of the end of June 2016, total assets of life insurance sector were NTS 21 trillion,
rose by 19.1%. The main asset allocated was mainly in foreign investments and followed
by domestic securities, which accounted for 60.7% and 23.6% respectively. The growth
rates were mainly connected with the life insurer’s capital utilization and asset allocation
strategies.

The financial results of life sector have weakened in comparison with last year. In
terms of net gain from investment, life insurers posted financial income fell from NTS 383
billion in the first half of 2015 to NTS 365 billion. Despite the outstanding performance
of Taiwan stock market, the net profit after tax for the life sector was NTS 40 billion in the

first half of 2016, which fell from NTS 90 billion in the first half of 2015.
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3. Major Market Developments and Milestones

Regulatory Reform

Five financial acts enacted

On Feb. 4, 2015, there are five financial acts, the Act Governing Electronic Payment
Institutions, the Banking Act, the Offshore Banking Act, the Insurance Act, and the
Financial Consumer Protection Act were promulgated by the President. These new
regulations introduced important measures for facilitating the operation and development
of electronic payment institutions, increasing the international competitiveness of local
banking and insurance industry and improving financial customer protection, marking a

new milestone in local financial industry development.

Insurance Act revision enacted
To protect the rights of the insured, the key amendments with regards to insurance

industry financial structure, capital utilization and regulatory compliance on Feb. 4, 2015

and include:

1. Adding of a provision governing establishment of a prompt corrective action
mechanism, which introduces 4-tier regulatory requirements for RBC ratio of the
insurance company. An insurance company with seriously inadequate RBC shall face
takeover, or closedown or dissolution ordered by government.

2. External actuarial signing off review system

3. Strengthening internal audit control

4. Conducting of concurrent insurance agent or broker business by banks

5. Fatal insurance incident claim notification mechanism

6. Obligation to honestly notify the policy holder with regards the contract subject and

important matters relating to danger
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7. The obligation of the insurance agent with regards to due diligence and honesty.

Offshore Banking Act revision enacted

The Offshore Banking Act revised and enacted on Feb. 2, 2015. According to the Act,
insurers allowed to set up offshore insurance units within the R.O0.C. with independent
accounting to conduct offshore insurance business. The insurance companies who set up
offshore insurance units exempt from business income tax, business tax and stamp tax in

operating offshore insurance business for 10 years per application and 30 years at most.

Regulatory reforms to insurance intermediaries

In order to enhance the protection of the consumers’ right and strengthen the
market discipline and corporate governance, the FSC amended some relevant regulations
to strengthen the supervision of intermediaries in 2014 and 2015.

The amendments include requiring the qualifications for chairman, directors,
supervisors, and president of agents and brokers or surveyors, and the capital requirement
of insurance intermediaries, as well as extend the on-job training hours for the persons
who received license. Additionally, banks are allowed to set up insurance broker or

insurance agent department to operate insurance business.

Risk-Based Capital (RBC) reviewed and revised

In order to meet the needs of reality and be in accordance with the international
insurance regulations, the consistent approach research and termly system reviews of the
RBC are necessary. Based on the international trends and the consideration of the

differences of our policies, Taiwan FSC reviewed and revised the RBC system.

Establishment of Natural Disasters Model and Calculation of Reference Rate
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Huge loss will result in a large impact on insurer’s financial condition when a natural
disaster event occurs. In order to strengthen the insurance industry financial condition,
the FSC stipulates that the company underwrote natural catastrophe risks, such as
earthquake and typhoon, which rates needed to be calculated by the examined model. If
the company does not have the model, they can refer to the rates which were published

by TII.

Challenges and Future Outlook

In the near future, the major challenge of the non-life insurance market is the market
size. As threat of natural disasters increase, disciplined underwriting and adequate rating
for non-life sector are needed. In life sector, negative spread and maintaining sufficient
capital remain critical issues. Face challenge of low interest environment and return to
the nature of the insurance, Taiwan’s life sector is urged to change strategies by increasing
sales of low interest policies or protection products, and developing new products in areas
of medical insurance, nursing care and retirement insurance.

Boosting solvency level and strengthening life insurers’ liability reserve still remain a
top priority in life insurance market in Taiwan. The FSC will continue to consider
complementary measures for IFRS Phase Il, and has urged life insurers to come up with
plans to strengthen their liability reserves. To ensure the insurer’s capital adequacy and
solvency, insurers have to implement enterprise risk management (ERM) and strengthen
capital management.

Facing the economic difficulties, the financial supervisory and policies must keep
pace with the times. With the aim of increasing job opportunities and promoting
positive economic cycle, FSC formulated policies to stimulate investments, innovations,
and developments of industry on May 23, 2016.

1. Short term policies:
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(1)

(2)

(3)

(4)

(5)

(6)

(7)

(8)

Assisting real economy: Encouraging the financial industry to provide assistances
to real economy.

Increasing loans to SMEs: SMEs are the main economic force for Taiwan’s
economic development. Raising the proportion of loans to SMEs to provide job
opportunities.

Encouraging innovations and entrepreneurship: Enhancing capital market
mechanism to support the enterprises with innovative and creative ideas to grow
up and create job opportunities.

Promoting financial products for the ageing society: Banks, insurance companies
and securities companies are encouraged to develop products and services for
needs of the aging. These not only fulfill the needs of the aging society but also
expand the scope of financial businesses.

Strengthening corporate governance: To promote the integrity-based operation
and sustainable development of enterprises, the FSC will continue to strengthen
the corporate governance and to push corporate social responsibility. The
companies with good legal compliance and risk management will gain more
flexibility in operations.

Developing Fin-Tech business model: Assisting financial institutions develop more
diverse Fin-Tech services, enhance efficiency and protect consumers’ rights.
Meanwhile, the impacts of the Fin-Tech to the employees of the financial
institutions need to be considered.

Reviewing the insurance RBC system: To refine the current RBC system, FSC is
studying to include the counter cyclical mechanism.

Making effective use of manpower to create job opportunities: In line with the
human resources needs to promote industry-academia cooperation and set up a

platform to make effective use retiree to assist developments of startups and
79



micro businesses.

Long term policies:

(1) Building a friendly environment and improving the functions of financia
institutions, to promote economic growth and create a win-win situation for
financial industry and the real economy.

(2) Aligning the financial industry in Taiwan with the international trends, to expand
business and build overseas presences.

(3) Building a sound capital market, to provide diverse fund-raising and investment

channels.
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